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Dino Publishing Expands with New Art Department Staff

CHICAGQO, Ill.,, November 8, 2007 — Dino Publishing, award-winning
custom publisher of Sea Ray Living, Baja: Full-Throttle, Trophy, Catch,
Taste and other customer magazines, announces the recent addition of
Russell Duncan as art director, as well as Andrea Bauer and Aubrey Glynn
as associate art directors, to meet the production demands of the
company'’s growing business.

Russell Duncan comes to Dino Publishing with nearly 10 years of
experience as a graphic artist and art director. After studying art history
and film and media culture at Middlebury College, he has worked in many
areas of media, including the Chicago Tribune’s publishing and marketing
divisions, as creative director of the Business Tennessean, and as a senior
art director at the Chicago advertising agency Ervin & Smith.

“Dino Publishing is an excellent fit for me,” Duncan said. “I'm excited to be
working in a new and creative environment with such a serious
commitment to quality. Designing for custom publications offers interesting
opportunities and challenges, and Dino’s reputation in the field is second to
none.”

Andrea Bauer joins Dino Publishing after working as a graphic designer
and photographer at the Chicago Reader. She received Bachelor of Arts
degrees in art and journalism from the University of lowa in 1999. Her work
has been published in SPIN, Time Out Chicago, Venus Zine, CS, and
various Forbes and Condé Nast publications.

Aubrey Glynn has worked as a graphic designer at a variety of publications
and prominent companies, including American Invsco and the Loyola
University Chicago alumni magazine. She earned a Bachelor of Arts at the
University of Northern lowa in 2003.



“We’'re proud to have such a deep and diverse art department, providing
lots of experience and creativity to our clients’ publications,” said Doug
Leik, president/publisher of Dino Publishing. “Our enterprise keeps
growing, as more companies recognize custom publishing as an effective
tool to enhance customer relationships. With each new hire, we're better
equipped to exceed our clients’ expectations.”
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Dino Publishing initiates customized customer communication programs to
meet the strategic branding, acquisition and retention needs of its clients.
Dino Publishing creates custom magazines and integrated marketing
campaigns for its clients that help cement them as integral parts of their
customers’ lives. For more information about Dino Publishing and its
lifestyle custom publishing and marketing solutions, visit
www.dinopublishing.com.



